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CONGRESS STAGE

BegriiBung

Uke Bosse, Dorte Spengler-Ahrens

When illusions go viral
lan Padgham

Everything in motion
Liza Enebeis

Saving the climate with creativity
Marco Venturelli & Maud Robaglia

tbd
tbhd

PAUSE

Something unheard of - From a Garage in Potsdam
to Sphere Las Vegas

Roman Sick

Becoming a creative city for everyone
Charles Landry

Ist Sora auch ein Creative Genius?
Prof. Dr. Judith Simon, Martin Haerlin & Robert Andersen

PAUSE

Intangible Emergence:
Shaping the Invisible with Gen-Al

Hassan Ragab

How to make a mammoth meatball

Bas Korsten

Will Al replace humans?

Michael Musandu, Melissa Heikkila

Die wachsende Relevanz von emotionaler Typografie
Friedrich Althausen & Eva Olk

Where to go (else) Bjarke Ingels...?

Bjarke Ingels & Uwe Briickner

PAUSE

We'‘re not ready for whats to come in Al
Melissa Heikkila

People of Deutschland
- Gemeinsam fiir den German Dream
Eko Fresh & Simon Usifo

Directing emotions, mastering drama
Nora Fingscheidt

Zukunfts-Entwiirfe

Hadi Teherani

tbd
Ski Aggu
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BUSINESS STAGE

Welcome
Sebastian E. Merget

PROGRAM PART 1

Google x ADC

Sebastian E. Merget, Oli Rosenthal (Google)

eCommerce: Retail media and why creativity matters
Nils Graf (Amazon), Amelie Maik (OTTO), Nadine Afflerbach (TWT)

Streaming: Emerging Trends in
Content Creation & Brand Building
Frederik Geisler (RTL), Yves Brunschwiler (Spotify),

Dirk Bruns (YouTube), Jeannette Bohné (Serviceplan)

Sustainability: Marketing for a sustainable future
- leveraging impact
Julius Palm (followfood), Anna TénneBBen (Redcare Pharmacy),

Tobias Kollmann (coool)

Automotive: Driven by experiences
Pia Schérner (BMW), Wolfgang Ufer (Smart),
Alexander Lutz (Lucid), Juliane Krause-Akelbein (antoni)

Sustainability: Vegane Produkte
Steffen Zeller (Riigenwalder), Michael Schlykow (héppy)

PROGRAM PART 2

Mobility: Navigating the crossroads
- Branding vs. Pricing
Eliah Werner (SIXT), Christine Wolburg (BVG), Eglantina Becheru (FLIX)

FMCG: Fast, fair oder beides?
- Wie man FMCG radikal neu denkt.

Michael Gé6tz (Gustavo Gusto), Sascha Hanke (happy)

Retail: Expansive Filialisten
- Retten kreative Konzepte die Innenstadte?

Sabine Zantis (Deichmann)

Cultural Marketing: Return on Culture
- Messbarer Erfolg flir Cultural Marketing
Die Huepsche, Niko Backspin (Serviceplan Culture),

Franziska Gregor (Serviceplan Culture)

Brewery: Altes Handwerk, neue Wege

- Brauereien im Zeitalter der Digitalisierung
Katharina Kurz (BRLO), Leo Caspar Anthony (Bitburger),

Holger Mannweiler (MetaBrewSociety), Julia Weinberg (BUTTER.)

Telecommunications: High speed in brand or price?

Antje Hundhausen (Telekom), Heinrich Paravicini (Mutabor)

End of ADC Business Panel





